44th PRINZ Awards 
PR Consultancy of the Year 
draft entry form
DRAFT
Please create your entry securely using this draft form.  Once you have completed your draft you can enter online in ‘building’ phase and submit from Thursday 1 February.
Please note: The online entry form is not completely compatible with MS Word. Hyphens, super hyphens, apostrophes, quote marks (single and double) and some other formatting may not transfer. Once your content is entered and 'saved' but the entry is still in the 'Building' phase you can review it and correct any errors that occur. We apologise for this inconvenience.
PR Consultancy of the Year 
You will be asked to choose between:

· PR Consultancy of the Year: Small to Medium (one to seven staff) 

· PR Consultancy of the Year: Medium to Large (more than seven staff)
With criteria based on similar international awards and modified for the New Zealand market, PR Consultancy of the Year (Small to Medium), and PR Consultancy of the year (Medium to Large) are intended to recognised the outstanding PR consultancies of the year. 
Judging will take into account outstanding client work, professionalism, best business practise, staff retention and development, and innovation.

	Consultancy Details

	Consultancy Name:
	

	Contact:
	

	About Your Consultancy

	Headcount:
	Please indicate the number of

· Partners/Directors

· Managers

· Senior consultants

· Mid-level consultants

· Junior consultants

· Interns

· Support staff

· Contractors

Total number of staff (Full Time Equivalents): 


	Entrants: Detail the city/cities/regions you are based in and/or in which you are active.

	

	Entrants: Tell us the story of your firm - its origins and number of years in business. 
(Maximum of 500 words)

	

	Entrants: In no more than 500 words, describe the consultancy’s abilities and practice areas. 

	

	Entrants: Detail the firm’s values and explain what makes the consultancy distinctive. Judges will be looking for commitment to staff development and retention, how the consultancy has innovated and evidence of the impact the consultancy’s culture has on its output. 
(Maximum 500 words).

	

	Outstanding client delivery and industry practice

	Entrants: Supply three case studies - each case study (maximum of 500 words) should explain how the consultancy helped a client during the year. 
Judges will be looking for clear evidence of strategic thinking, ability to deliver against a brief and evidence of success. Please indicate any award-winning work. (If there is any online coverage, or a video case history, please provide links – no longer than 3 minutes duration).

If your consultancy is shortlisted as a finalist for the PR Consultancy of the Year Award, you will be asked to provide contact details of referees for each of the case studies provided.  

	1.



	2.



	3.



	Entrant: What challenges has the consultancy faced in the last 12 months and how was it able to overcome them? How has the consultancy adapted to the changing market? How has the consultancy’s actions moved the industry? What is the consultancy’s vision for the future? 
Examples might include the adoption of innovative techniques or tools, diversification into new business areas or service offerings, setting the agenda through new research or commitment to participation in industry forums. (Maximum 500 words). 

	

	Commercial Success

	Entrant: Please outline the consultancy’s commercial success including new business wins, client retention, revenue and profit growth. Where confidentiality issues preclude offering specific figures, percentages are acceptable. Figures and claims should be accompanied by a letter from the consultancy’s financial director or equivalent confirming their accuracy. 
All judges will sign an NDA prior to judging. (Maximum 500 words).

	

	Supporting Material

	· You may include no more than 3 images throughout your entry

· You may include 2 video links – ideally no longer than 3 minutes duration


