PRINZ Code of Ethics

Overview

Public relations professionals use communications to develop or maintain
trusting, productive relationships between our clients or employers and their
stakeholders. We promote the views of those we represent

to contribute to public debate and informed decision-making in a
democratic society.

We balance our role as advocates for individuals or groups with the
public interest. We must also balance a commitment to promote open
communication with the privacy rights of individuals and organisations.

Values

These values provide the foundation for the Public Relations Institute

of New Zealand Code of Ethics and set the industry standard for the
professional practice of public relations. They are the fundamental beliefs
that guide our behaviour and decision-making processes.

Advocacy Expertise

»  We serve the public interest © » We acquire and responsibly

by acting as responsible
advocates for those
we represent.

» We provide a voice for the
ideas, facts and viewpoints
of those we represent to aid
informed public debate.

Honesty

» We are accurate and truthful
in advancing the interests of
those we represent
and in communicating with
the public.

use specialised knowledge and
experience.

We advance the profession
through continued
professional development,
research and education.

We build mutual

understanding, credibility and
relationships among an array
of institutions and audiences.

Independence

»

We provide objective counsel
to those we represent.

We are accountable for our
actions.
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Loyalty

»

We are faithful to those we
represent, while honouring
our obligations to serve the
public interest.

We safeguard the confidences
of former or present
employers and clients.

Fairness

»

We deal fairly with clients,
employers, competitors, peers,
suppliers,

the media and the society.

We respect all opinions and
support the right of free
expression.
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The primary obligation of membership of the Public Relations Institute of New Zealand
is the ethical practice of public relations and communication management.
This Code sets out principles and standards to guide our decisions and actions.




